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Traditional marketing channels



Understading the evolution and power of digital



Dilemma?



Dilemma? No.

Marketing. In the digital world. 



The path of a marketer

Market Research

Target Group / Target Audience

Buyer Personas

Channels to reach offline or online

Adapt (to TA and channel)

Activate / Engage

Analyse / Monitor



The marketing funnel



Yet there are the differences.
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